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Angel-Minerals: Natural colours that come from the earth 
 
Karin Hunkel knows all there is to know about colours, having worked with 
them for 30 years. She has developed “holistic colour consulting”, written 
three books about the effects of colours and, in her seminars, trained 
hundreds of consultants to use her holistic system.  
 
When looking for natural products that would satisfy her high quality 
requirements and that she could recommend to those attending her 
seminars with a clear conscience, she came across mineral make-up.  
The self-confessed nature and animal conservationist says: “The colours 
made from very finely ground minerals fit in with my system 
 wonderfully. Pure minerals are naturally extremely high-quality raw 
materials and nourish the skin too.” She adds that mineral powders are 
very well tolerated by sensitive and problem skin in particular, saying, 
“Minerals like silicon improve the skin’s appearance and can reduce acne.”  
 
However, there are also differences that always have to be looked out for 
when it comes to her raw materials. At Angel Minerals, impurities from 
heavy metal are of course just as taboo as “stretching” products with 
cornflour or rice flour, which can block up pores. The products do not 
contain any additives at all, including emulsifiers and mineral oil 
components. Nanoparticles are another thing Ms Hunkel and her 
customers pay attention to. She says: “The minerals are very finely ground, 
but are not nanoparticles of the critical size that can cause damage in the 
body. Their purity means our powders provide very good coverage, but are 
very light on the skin.” The powders are ICADA certified and a full 
ingredients list is printed on every package, making the products 
transparent for both retailers and customers. 
 
At her small factory in the Hessian town of Karben in the Rhine-Main area, 
Ms Hunkel and a small team transform the pure ground minerals, which are 
sourced from Germany, into a range of natural-cosmetic mineral make-up 
that includes foundation, rouge, eye shadow and concealer.  
 
The expert says, “The products have been vegan since the company was 
founded in 2011.” On the one hand, this is because of the nature of the raw 
materials, but on the other hand, it is also down to the founder’s conviction.  
 
On every product, the colour types are marked according to Ms Hunkel’s 
holistic colour system. “This provides the customer with a guide without 
limiting their options,” she says. After all, her approach is deeper than the 
average approach: It is not about which colours go well together, but more 
about what colours do to us and which ones make us feel good.  

www.angel-minerals.de 
  



 

Page 3/11 

Beauty Beee: A success story for teens 
 
Beauty Beee can be described as a high-flyer. Speaking about herself, 
Larissa Laudenberger, says: “My heart for the target group, my intention to 
develop natural cosmetic products specifically for young skin and my desire 
to create something I could call my own were what motivated me to found 
Beauty Beee.” The 27-year-old actually studied politics and history, but 
then worked for a PR agency and in 2013 finally made the decision to set 
up her own natural cosmetic company with its own PR and social media 
agency. Thanks to her fondness for beauty and body care and, more than 
anything else, her five younger siblings, Ms Laudenberger is very close to 
her target group. What do young girls want? What matters to them? Ms 
Laudenberger says: “Thanks to my siblings, their friends and their friends’ 
families, I have no doubt about the answers to those questions, so I cover 
the topics in the blog “Beee’s Diary” and make them a reality by 
incorporating them into Beee’s character. Beee is the fictitious girl who 
features on the company’s website and social media channels.”  
 
The young entrepreneur doesn’t just want to create a stylish brand with her 
products, which are developed by pharmacists and dermatologists, but also 
offer quality. Defining her aim, she says: “We want to unite health, beauty 
trends and natural care specifically for young skin with the needs of 
adolescents and their mothers.” Beauty Beee’s products have passed 
dermatological tests with flying colours, are vegan and do not contain any 
critical substances such as parabens, paraffin or silicones. The brand is 
already available from stores and online in Germany, Austria, Switzerland 
and the Netherlands, while Portugal and Brazil are the next countries it is 
set to be marketed in. The product range is also expected to be expanded 
next year.  
 
www.beautybeee.com 
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aroma garden: The quintessence of nature  
 
Florent Raimond has long believed in the power of herbs and essential oils 
and has developed solutions in his laboratory for his three young children 
and his wife’s sensitive skin again and again. Based on his conviction that 
nature can provide everything we need, he carried out extensive research 
into the healing power of plants and the benefits of essential oils and, after 
successfully curing his wife of her skin condition with his formulas, decided 
to make this knowledge available to other people too in the form of two 
product lines. He founded aroma garden at the beginning of 2016.  
 
Referring to his products, French-born Mr Raimond says, “They are all 
developed and made out of love for people and nature.” He adds that, 
although aroma cosmetics and natural cosmetics did exist before, the 
power of 15 highly concentrated aroma garden essential oils creates a 
unique synergy that encourages the skin to rebalance itself. He has no 
doubt about that.  
 
Mr Raimond also places great value on sustainability and maximum quality 
when selecting raw materials and packaging his products. He says: “aroma 
garden is our contribution to making a better world. As a father, thinking 
about the future and the well-being of generations following on behind is 
very important to me.” This is even reflected in the packaging, which is 
printed using food colouring. Even the glue is vegan. The effectiveness of 
the products and the consistency of the concept persuaded 100 trade 
partners including beauty institutes, pharmacies, natural food shops and 
online stores to start offering the products to their customers in a very short 
space of time. Additional aroma garden products are expected to be 
launched next year.  
 
www.aromagarden.com  
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Tinder fungus: A fungus with huge potential  
 
Who’s prepared to trust tree fungus containing a miracle substance these 
days? Ralf Bartoniek and Daniel Gareis, the founders of Zunderschwamm 
Naturprodukte, have rediscovered the secret of tinder fungus and roused it 
from an extremely long deep sleep. This means the young researchers and 
product developers are following in the historical footsteps of Ötzi the 
Iceman, who lived in the Stone Age, and the Greek physician Hippocrates. 
Research shows that these famous historical figures were actually using 
tinder fungus back in their day, and they were obviously aware of its many 
secrets. 
 
Anyway, back to Zunderschwamm Naturprodukte’s founders: Mr Bartoniek 
is from Berlin and first encountered tinder fungus while working to support 
himself during his business management degree. On the other hand, Mr 
Gareis is from Upper Franconia and has been familiar with the tree fungus 
since his childhood. However, he didn’t know anything about beta-glucan 
while growing up, and beta-glucan is the active substance that has seen 
tinder fungus (“Zunderschwamm” in German) now referred to as a miracle 
fungus (“Wunderschwamm” in German). His vocational training at a 
pharmacy, his degree and, ultimately, his position with a pharmaceutical 
company took him closer and closer to discovering this secret. He says, 
“When we finally met, it quickly became clear that it was time to create a 
company whose main focus would be tinder fungus.” And so 
Zunderschwamm Naturprodukte GmbH was born in 2015.  
 
The start-up has tasked itself with researching the many different uses for 
tinder fungus and developing innovative products based on its findings. Its 
range of products is already extensive. In addition to the company’s 
scientifically proven and highly effective Medikosmetik products containing 
the active substance Glucaneo, the two medicinal fungus experts have 
developed dietary supplements for humans and animals, and also sell bags 
and hats made of fungus leather – which are of course vegan.  
 
“The Medikosmetik products are based on the wound-healing and anti-
inflammatory effects of beta-glucan, and deliver unmatched results when 
applied to skin problems like neurodermatitis, acne and psoriasis,” says Mr 
Bartoniek. In studies, the tinder fungus active substance has shown more 
impressive results than normal cortisone. “Our vision is to research the 
medical potential of Glucaneo in much greater depth and develop problem 
solvers such as dressings,” Mr Bartoniek adds. Co-founder Mr Gareis says 
that Glucaneo also has a promising anti-ageing effect, however. All the 
company’s tinder fungi grow wild, are certified organic and are obtained 
from the locally situated Franconian Forest. They are harvested in 
cooperation with the Bavarian State Forest Enterprise (Bayerische 
Staatsforsten) in an environmentally friendly manner. 
 
www.zunderschwamm.net 
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Shaoyun: Fresh cosmetics based on TCM 
 
Specialist knowledge, care, responsibility and time. These terms are at the 
heart of everything Shaoyun Natural Health & Beauty does. A holistic 
approach and traditional Chinese medicine (TCM) form the foundation on 
which Shaoyun Liang set up her company, where the beauty therapist and 
TCM beautician has made fresh products individually tailored to the skin 
needs of her customers since 1992.  
 
Managing director Daniel Laschkari explains Shaoyun’s principles as 
follows: “We provide advice based on the principles of traditional Chinese 
medicine to encourage the development of health and beauty both 
internally and externally. Diet, cosmetics and care are all as important as 
each other here.” The company’s important and valuable extracts are 
produced very carefully using traditional TCM methods at its GMP-certified 
factory.  
 
Ms Liang says: “The principles of traditional Chinese medicine, our many 
years of experience and our sound, well-founded knowledge are the best 
tools we could possibly have and enable us to offer our customers the best 
care products – which do not cause side effects and are particularly 
suitable for sensitive and problematic skin. To me, the greatest success is 
recognizing the beauty in each individual and maintaining it.” 
 
Due to customer needs and the demand constantly increasing, Shaoyun 
stepped outside the walls of its own beauty institute in Speyer two years 
ago and began making products for alternative practitioners and beauty 
salons. Since October, the company has supplied products to all 
pharmacies in Germany too. The products are set to become available in 
other countries next year and will also be improved continually in 
accordance with the latest research, dermatological, TCM, natural-healing 
and cosmetic-science findings. 
 
Shaoyun products are ICADA certified and of course free from  
mineral oils, unnecessary preservatives, parabens, PEG compounds, 
silicone oils, genetic engineering and harmful hormone substances.  
 
www.shaoyun-cosmetics.com 
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FAIR SQUARED: New countries, new products and new people  
 
FAIR SQUARED moved to Germany from the UK in 2013 and has become 
very well established here. Looking back on a successful 2016, managing 
director Oliver Gothe says: “We were able to gain distributors in Finland, 
Denmark, Norway and Spain at VIVANESS. Having had such a great 
premiere, we’re looking forward to being part of the pavilion for young 
innovators again.” However, 2016 wasn’t just successful for FAIR 
SQUARED, but also productive and was dominated by the team being 
expanded. Italy, the Czech Republic, Switzerland and Austria were added 
as new export markets. Mr Gothe says: “Trade partners in other countries 
are very open and willing to experiment. They are happy to include our 
Fairtrade natural cosmetics in their product ranges.” Distribution was able 
to be expanded on the German market too, though.  
 
Mr Gothe is also proud of FAIR SQUARED’s own portfolio. He says, “We 
have developed new innovative products and will be presenting about 25 at 
VIVANESS.” He believes one real innovation is the launch of a shaving 
care system for the genital area. According to Mr Gothe, studies indicate 
that there is a big market for products in this area, but that it is hardly ever 
covered by natural cosmetic manufacturers. The company’s portfolio has 
been extended by other facial and body care products which are supplied in 
bottles and jars that are practical but no less attractive.  
 
The main priority governing everything remains this: FAIR SQUARED 
products are all 100 % fair trade, vegan and halal, and bear the NATRUE 
seal. Mr Gothe is particularly pleased about the fact that the company has 
been able to increase its argan oil requirements and therefore support a 
women’s project in Morocco. He says: “It’s nice to see how Fairtrade 
reaches people. The “argan women” do genuinely fantastic work, supply an 
excellent oil and are very successful. They will be rewarded with prosperity, 
education and a better future for the next generation as a result.” The 
entrepreneur is simply delighted at what fair trade can achieve and is 
convinced that this will be demanded and appreciated by consumers more 
and more. “After all, we all want the products we use to have been 
produced by people who are treated justly and fairly,” he says. 
 
www.fairsquared.info 
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Yverum: Exclusive and attractively presented natural cosmetics  
 
A few years have passed now since the Düsseldorf-based YVEROVEL 
GmbH was founded in 2012. The young natural cosmetic brand yverum – 
“naturally yours” has been able to really assert itself on the market in the 
meantime and continues to shine thanks to its exclusive and attractively 
presented products. “People are persuaded to invest in the innovative, 
effective and simple care concept of the yverum anti-ageing series, 
because the information provided about the active substances and other 
ingredients is clear and transparent,” says Iris Janssen, one of the brand’s 
co-founders. “The elegant dispensers and jars the rich-textured formulas 
are supplied in enable exactly the right amount to be removed from the 
container and applied,” adds company founder Marc Baeuerle.  
 
After yverum’s besteller won the “Best New Product Award” at Vivaness 
2015, yverum Hyaluron eye and lip serum achieved the same honour the 
following year, proving how high the brand’s quality standards are. There is 
almost no need to say that the high-class formulas meet the certified 
natural cosmetic requirements and are BDIH certified. All the products are 
also vegan. YVEROVEL GmbH’s insistence on sustainability doesn’t stop 
at the composition of its products, however. Its packaging material is 
sourced from sustainably managed forests as well. The adhesive used 
consists of plant-based ingredients and is therefore vegan too. 
 
The demand for yverum products is increasing. “yverum natural cosmetics 
gained plenty of new fans last year in particular, with the number of 
products sold at new points of sale rising significantly – both in Germany 
and other countries,” says Ms Janssen. The fact that a number of famous 
magazines, among them Vogue, Brigitte, Cosmopolitan and Elle, published 
articles on the brand is bound to have been one of the contributors to this.  
 
Customer satisfaction is very important to the yverum team and requests 
are fulfilled whenever possible. For example, a facial care set consisting of 
the anti-ageing serum and the 24 hr cream was created with 15ml of each 
product. “On the one hand, it is a nice test set of our perfectly coordinated 
products and, on the other hand, it is extremely easy to carry around when 
you’re out and about,” says Ms Janssen. yverum lip care boost, a lip care 
stick enriched with the SEPILIFT® formula is set to be launched onto the 
market in February 2017, just in time for VIVANESS. “It makes the lips 
visibly smoother when used regularly,” Ms Janssen reveals. Unlike yverum 
lip care cover, which has no colour or fragrance, the new addition is a soft 
pink and has a subtle fruity scent.  
 
www.yverum.de 
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TIO: Preventing plastic waste and protecting the climate  
 
The sad reality is that our planet has become a plastic planet. We have got 
to the point where it is impossible to imagine everyday life without the 
versatile material made from petroleum. This all begins with very normal, 
small items like toothbrushes, but when they’re put together, they have a 
huge impact. In Germany alone, toothbrushes and their packaging result in 
nearly 6,000 tonnes of plastic waste every year.  
 
Aware of this, two industrial designers from Munich, Fabian Ghoshal and 
Benjamin Beck, decided that there had to be alternatives. And so they 
designed a replaceable-head toothbrush made of organic plastics (obtained 
from sugar cane) in a bid firstly to reduce plastic consumption and improve 
climate protection, but also to make modern, medically correct tooth care 
possible.  
 
The toothbrush, which was launched under the brand TIO, received great 
interest at VIVANESS 2016. Mr Ghoshal says, “It is attractive to organic 
retailers in particular, because it is an innovative, climate-friendly product 
that generates as little waste as possible.” When a small material defect 
was discovered in the first batch, which was financed by a crowdfunding 
campaign, the two inventors refused to be discouraged. They continued to 
search for the perfect material and, after many many tests, finally found 
what they were looking for. A delighted Mr Ghoshal says: “We are happy 
with the new material for the brush head, because the cellulose acetate is 
obtained from an FSC-certified forest and even more sustainable, and the 
head (apart from the bristles) is compostable and therefore produces even 
less waste and CO2. We have reached the next level of evolution.” The 
brush handle material is based on sugar cane and has been enriched with 
minerals, so that the high-quality finish and the design enable the attractive 
implement to be used for as long as possible. Mr Ghoshal and Mr Beck 
won the famous Good Design Award in 2016 for their innovative product. 
 
Compared to conventional toothbrushes and systems, the replacement-
head system produces 70 % less waste. The TIO brush then cuts the usual 
amount of plastic waste by a further 60 % thanks to the elimination of 
packaging – the brush head is protected by a “travel cap”. Finally, the 
sustainable brush is also made without using plasticizers and is 100 % 
vegan. 
 
www.tiocare.com 
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DENTTABS: The new way of looking after your teeth  
 
“There are a number of things wrong with the way teeth are cared for 
today,” is the conclusion Axel Kaiser came to. And he should know, 
because he and his brother have run a dental laboratory in Berlin for over 
20 years. After extensive research into tooth decay caused by incorrect 
tooth care, he moved on to thinking about inventing a completely new sort 
of tooth care product – and took inspiration from the results of a doctoral 
thesis written in the 90s when doing this. Together with Prof. Emeritus 
Peter Gängler of Witten/Herdecke University, he developed a tooth care 
product in the form of a tablet. DENTTABS, the tooth cleaning tablet, had 
been born. 
 
“Conventional toothpastes are highly chemical mixtures whose ingredients 
predominantly try to preserve the watery mixture in our mouths and remove 
any breeding grounds for bacteria with aggressive active substances,” 
explains Mr Kaiser. Scrubbing with hard bristles also damages the sensitive 
flesh of the gums and mucous membrane lining the inside of the mouth. 
DENTTABS takes a completely different approach: When chewed, the 
tablet, which is made using cellulose and other natural substances, creates 
a smooth, polished surface with the help of a soft brush. Mr Kaiser explains 
how the product works, saying: “It’s no secret that plaque cannot build up 
on smooth surfaces, and it is plaque that brings about a tooth’s worst 
enemy in the mouth: cavities.” He adds that this makes tooth polishing the 
most important aspect “on the road to revolutionizing tooth care”. Mr 
Kaiser’s research has also shown that, in addition to polishing the teeth and 
making them look brighter, the gentle care provided by DENTTABS has a 
positive effect on the oral flora. He explains that people with any kind of 
inflammation or sensitive tooth necks notice this especially, providing they 
use DENTTABS with fluoride. “We’re pleased we’ve developed an 
effective, organic and sustainable alternative to toothpaste,” he says. “And 
more and more people are now learning about the approach that goes 
against everything we’ve ever been taught about cleaning our teeth. 
DENTTABS users are happy with their ‘new’ teeth“. DENTTABS is being 
represented at VIVANESS for the second time this year and will be part of 
the pavilion for innovators. The company would love the opportunity to 
impress visitors in person at the DENTTABS stand.  
 
www.denttabs.de 
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mahlenbrey: The positive effects of natural oils proven 
 
Brigitte Mahlenbrey has been fascinated by the power of natural plant oils 
for decades, and it occupies a great deal of her time professionally. Her 
company, mahlenbrey, presented products to natural cosmetic 
professionals from all over the world at VIVANESS 2016, appearing as part 
of the “Young Innovative Companies” pavilion, which was supported by the 
German Federal Ministry for Economic Affairs and Energy Company 
founder Ms Mahlenbrey was delighted with the experience, saying: 
“VIVANESS 2016 gave mahlenbrey an important boost. Existing 
relationships were strengthened and new contacts were gained – including 
contacts from Japan. High-quality products are still very much appreciated 
there and genuine natural products made in Germany attract plenty of 
interest from consumers.” A lot has also been written about the products in 
the press and by bloggers, and the entrepreneur refers to an article about 
the innovative design of their packaging in Germany’s biggest trade journal 
on design and packaging as the highlight.  
 
mahlenbrey was founded in 2011 and is headquartered in Freiburg. At the 
premises, the company’s valuable organic raw materials, which are 
sourced from all over the world, are bottled while still very fresh. They 
include jojoba oil, babassu oil, coconut oil and many others. Before they 
arrive, they are carefully harvested and processed in small oil mills. The 
attractively designed aluminium bottles are equipped with pump dispenser 
tops and offer the best possible conditions for preserving the quality of the 
contents.  
 
The positive effects of mahlenbrey skin oils on the skin were proven in 
clinical trials in 2016. Ms Mahlenbrey was clearly happy with the results, 
saying: “With their wide spectrum of effects, our oils achieved top marks, 
especially when it came to the strengthening of the skin’s barrier and 
increasing the skin’s moisture levels.” This is because, unlike products that 
are mixed with paraffins, natural oils are absorbed by the skin and supply it 
with moisture through the internal metabolic processes. The company 
founder is also proud of the new and very unusual smelling skin oil Pink 
Pepper. “The berries of the original plant give off a multifaceted fragrance,” 
she gushes.” The new oil joins a product range consisting of ten basic 
natural oils and some blends which are enriched with essential oils.  
 
www.mahlenbrey.com 


