
 

 
 

 

PRESS RELEASE 09 February 2017 

 

 

BIOFACH and VIVANESS 2017:  
Diversity, responsibility and concepts for the future  

 

 Trade fair duo’s success set to continue with 2,785 exhibitors 

 Congresses to focus on diversity and responsibility 

 Germany to present itself as country of the year with the motto  

“Building an organic future”  
 

From 15 to 18 February 2017, 2,785 exhibitors from 88 countries will 

be gathering together for BIOFACH, the World's Leading Trade Fair 

for Organic Food, and VIVANESS, the International Trade Fair for 

Natural Personal Care. 70 per cent of the exhibitors will be from 

outside Germany, and 259 will be from the natural cosmetics sector 

and appearing at VIVANESS. In eight halls spanning a net area of 

47,543 m2, visitors to BIOFACH and VIVANESS, of which over 48,000 

are expected, will be treated to a comprehensive range of products 

that covers every segment of the organic industry. The congresses 

will be focusing on diversity and responsibility, while Germany will be 

presenting itself for the 28th edition of country of the year with the 

motto “Building an organic future”. The trends being concentrated on 

at BIOFACH are convenience, speciality foods, the exotic taste of 

coconut, superfoods, free-from products and regionality. Seaweeds 

will also feature heavily. Two of the numerous trends at VIVANESS 

include multifunctionality and vegan cosmetics.  

 

Petra Wolf, a member of NürnbergMesse’s management board, said: “The 

full extent of the organic industry’s diversity will be showcased over the 

course of four days once again. Both the market and the trade fairs are 

continuing to be successful. We have even more reason to be happy, 

however: Germany is presenting itself as the country of the year at the 28th 

BIOFACH. This will inspire the global organic community with pioneering 

spirit, modernity, growth and innovation, as well as with diversity and 

responsibility. Responsibility is being demonstrated in Germany’s domestic 

market just as much as around the globe and also through numerous 
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international projects, which are helping the food and agriculture industries 

grow all over the world.” 
 
All aboard! Visitors get to tour Germany through the organic industry  

The place where the organic world is “welcomed by friends” every year is 

presenting Germany as the country of the year to the industry professionals 

attending from across the planet this year. The motto here is “Building an 

organic future”. Among other things, visitors will be invited to take a tour of 

Germany’s organic regions, which are being represented by 736 exhibitors 

at BIOFACH 2017. The 65 “stops”, which are companies and projects, were 

selected by BIOFACH’s national supporting organization, the German 

Federation of the Organic Food Industry (BÖLW). The headquarters of 

these exhibitors, deemed good examples of actors in the German organic 

industry, are spread around 12 of the country’s federal states, with North 

Rhine-Westphalia (15), Bavaria (13) and Baden-Württemberg (11) 

contributing the most representatives. The country of the year is also 

inviting visitors to attend three presentations given as part of the BIOFACH 

Congress. On 15.02.2017, the German Federal Ministry of Food and 

Agriculture (BMEL) will be presenting its strategy for the future of organic 

farming, on 16.02.2017, Germany’s innovative support measures for the 

future of the organic agriculture and food industries will be presented 

through an explanation of the Federal Programme for Organic Farming and 

Other Forms of Sustainable Agriculture (BÖLN), and on 17.02.2017, what 

the states can do to encourage the production and use of more organic 

products will be discussed. All the selected exhibitors and congress 

presentations can be viewed at www.biofach.de/country-of-the-year.  

 

Food trends at BIOFACH 2017 

771 products have been submitted for the BIOFACH (575) and VIVANESS 

(196) novelty stands alone this year. The food products will be reflecting 

fairly long-term trends such as convenience, speciality foods, the exotic 

taste of coconut, superfoods like chia, matcha and moringa, free-from 

products and regionality. Seaweeds will also feature heavily, appearing in 

products such as bouillon, crisps and salads.  

Among other things, the trends being highlighted at VIVANESS include 

new haircare and hairstyling products, deodorants in every format, products 

that don’t contain water, and multifunctionality, which will be represented by 

items such as 2-in-1 products. Vegan cosmetics remain a trend too.  
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All the products being displayed at the BIOFACH and VIVANESS novelty 

stands can be viewed at www.biofach.de/noveltystand and 

www.vivaness.de/noveltystand.  

 
Pure inspiration: innovations and trends  

As in previous years, BIOFACH and VIVANESS will be offering a 

comprehensive range of products from every segment of the organic 

industry. In addition to the exhibitions’ novelty stands, specialist buyers will 

have the opportunity to explore inspiring innovations at the “German 

Newcomers” pavilions being supported by the German Federal Ministry for 

Economic Affairs and Energy. The BIOFACH pavilion will have 24 young 

organic enterprises (www.biofach.de/en/newcomer), while a  

further 10 will be appearing at the VIVANESS equivalent 

(www.vivaness.de/en/newcomer). Start-ups and young, innovative natural 

cosmetics manufacturers will be showcasing products in the special area at 

VIVANESS called Breeze (www.vivaness.de/en/breeze). With 18 

companies from nine countries, the area will once again be more 

international in 2017 than last year’s edition of Breeze. 35 nations will be 

represented at VIVANESS altogether.  

 

Worlds to experience: product diversity, tasting sessions, workshops 

and networking  

The segments olive oil, wine and vegan products will have special areas 

called “Experience the World of [respective product type]” dedicated to 

them again at BIOFACH 2017. In addition, Cook + Talk has been turned 

into Experience the World of HORECA for 2017.  

 

And because so many new, innovative and inspiring products are put on 

display at BIOFACH and VIVANESS, there are also a number of awards to 

be won. These include the BIOFACH Best New Product Awards, the 

VIVANESS Best New Product Awards, the international wine awards 

MUNDUS VINI BIOFACH and the Olive Oil Awards. The Organic Food 

Industry Research Awards are another highlight. These are presented by 

the Schweisfurth and Lebensbaum foundations, the German Association of 

Organic Food Processors and BIOFACH.  

 

Connecting with others as well as acquiring and increasing one’s 

knowledge 

http://www.vivaness.de/en/newcomer
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BIOFACH and VIVANESS enable exhibitors and visitors to meet other 

representatives of their industry as well as acquire information and increase 

their background knowledge – and they do that in many different ways. 

Besides the BIOFACH and VIVANESS congresses, during which about 

7,000 will attend over 100 presentations, people will also be able to talk to 

and network with experts at a number of other meeting places such as the 

Fachhandel (specialist trade), NGO and Generation Future areas.  

 

Event planner and app with all you need to know at a glance 

Anyone interested in planning their trade fair visit before they go can view 

the entire exhibition programme in a digital event planner that can be 

accessed www.biofach.de/programme or www.vivaness.de/programme 

or via the BIOFACH and VIVANESS app (www.biofach.de/en/app and 

www.vivaness.de/en/app).  

 

About NUREMBERG THE ORGANIC CITY 

Plenty of organic activity takes place in Nuremberg and its surrounding 

area. To make the region’s organic industry even stronger in future, the City 

of Nuremberg, Bluepingu, Hubert Rottner Defet and NürnbergMesse are 

joining their organic projects together under the umbrella name 

NUREMBERG THE ORGANIC CITY. This heading will unite various 

organic activities in Nuremberg, so that they can increase awareness of the 

organic market among the public – including those who may be interested 

in investing in its products for the first time – and enhance Nuremberg as 

an organic centre even further. The individual activities being run by the 

four organizations mentioned above include the following: Experiencing 

Organic Food and Gourmet Week (City of Nuremberg), the event series 

“BIOFACH meets Nuremberg”, which includes Genussführer (an address 

directory for local stores and catering businesses), an art competition, a 

special Agenda 21 film screening, a seed festival (Bluepingu), BIODIVA 

(Hubert Rottner-Defet), BIOFACH, the World’s Leading Trade Fair for 

Organic Food, and the STADTLANDBIO (CITYCOUNTRYORGANIC) 

congress (NürnbergMesse).  

 

 

About BIOFACH World: 
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NürnbergMesse has proven expertise in the area of organic food. The 

international organic industry meets every year in Nuremberg at BIOFACH, 

the World’s Leading Trade Fair for Organic Food. BIOFACH World is 

represented across the globe by five other BIOFACH events in Japan, the 

United States, South America, China and India, and brings over 3,000 

exhibitors and 100,000 trade visitors together year after year. 
 
Contacts for the press and media  

Barbara Böck, Helen Kreisel and Marie-Claire Ritzer 

T +49 9 11 86 06-86 46  

F +49 9 11 86 06-12 86 46 

marie-claire.ritzer@nuernbergmesse.de 

All press releases, further information and photos are available at 

www.biofach.de/press and www.vivaness.de/press. 


